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Introduction

The term “Artificial Intelligence” (Al), coined by American computer
scientists in the mid-20th century, does not refer to a specific technol-
ogy but broadly represents the goal of simulating human intelligence
through machines, or rather the transhumanist pursuit of surpassing
human limitations through technology (Latzer, 2022).

Early examples of applications, such as a robotic mouse that finds its
way through a maze and memorizes its path, as well as the first arti-
ficial neural networks, were followed by setbacks of digital expert
systems, leading to a long phase of low public attention, an “Al win-
ter” (Floridi, 2020). Towards the end of the 20th century, through
high-profile victories by computer programs against human masters
in chess, go and backgammon, “Artificial Intelligence” successfully
made a media comeback. In the early 21st century, breakthroughs in
machine learning, particularly in image and speech recognition, fur-
ther propelled the field’s development (Roser, 2022).

In the 2020s, generative Al (GenAl), based on large language models
(LLMs), gained significant attention. These models process and pre-
dict language patterns by being trained on vast datasets. They can
perform tasks such as answering questions, summarizing and editing
texts, translating languages, and generating content. In November
2022, the U.S. company OpenAl launched ChatGPT, viewed as the
first tool based on a large language model to be made widely accessi-
ble to the public, including a free version. Since then, numerous other
companies have developed and released similar models. This has led
to massive media attention in recent years, fueled by countless de-
bates and speculations about “Artificial Intelligence” across politics,
business, and science.

This report explores how these tools have been integrated into the
everyday lives of the Swiss population and what people think about
them. To understand how these technologies have been adopted, this
report specifically answers the following questions: How do people
in Switzerland use tools with artificial intelligence such as ChatGPT
or Google Gemini in their everyday lives? Who uses them? For what
purposes are they used, and how comfortable do users feel in the pro-
cess? How helpful are they? What are Swiss internet users’ attitudes
towards these Al tools and what do they think about their regulation?

The results are based on representative survey data. In the introduc-
tion, the respondents were told that all questions in the survey con-
cern tools with so-called artificial intelligence (AI), which are best
known through programs such as ChatGPT or Google Gemini. They
were further informed that these tools have human-like abilities such
as thinking, learning, planning, or creativity, and are able to produce
sophisticated texts, works of art, and computer programs, which so
far only the human brain could achieve.

Varying public attention for
»Artificial Intelligence”

Tools with generative Al
like ChatGPT widely availa-
ble since November 2022



This survey is based on a representative sample of Swiss internet us-
ers. Given that the internet usage rate in Switzerland has steadily in-
creased over the past decade, reaching 95% in 2021, it can be assumed
that a sample of Swiss internet users is almost equivalent to one of the
general population (Latzer et al., 2023a). According to the Federal Sta-
tistical Office, 97% of the Swiss population used the internet in 2023
(BFS, 2023).

The knowledge and use of these Al tools was already empirically as-
sessed as part of the World Internet Project (WIP) — Switzerland 2023
empirical study (Latzer et al., 2023b). Similar surveys to the one this
report is based on were further fielded by our country partners in the
Czech Republic (Lupac et al., 2024) and Macao (Cheong et al., 2024).
Where applicable, the comparative data is included in this report.

Longitudinal and cross-
country comparisons



Executive Summary

Rapid Diffusion: A year and a half after their market launch, Al
tools are known throughout Switzerland, half the population use
them, and nearly all of the youngest generation do

—Virtually everyone (98% of Swiss internet users) has heard of Al
tools, and this knowledge has increased since 2023 (79%).

—Half of Swiss internet users (54%) have used Al tools.

—In the youngest age group, almost everyone (93%) has tried Al
tools, and 43% even use them often. In the oldest group, only 8%
use them often while almost three quarters (72%) have never used
them.

—The use of Al tools has increased by 17 percentage points since
2023 (2024: 54%, 2023: 37%).

Digital inequalities in the Swiss society based on age and educa-
tion are being exacerbated by artificial intelligence

—Knowledge of Al tools is much higher in younger age groups (61%
among the youngest vs. 7% among the oldest).

—Younger people are also much more likely to be Al users (16-29:
93%, 70+: 24%). The share of users also increases significantly with
higher education levels (low: 37%, medium: 42%, high: 70%).

— Among non-users, those aged 30 to 39 (m =2.27) show the highest
intention to use Al tools in the next six months, compared to older
age groups (m = 1.75-1.96). Highly educated non-users (m = 2.09)
also show a slightly higher intention to use Al tools compared to
those with medium (m = 1.93) or low education levels (m = 1.86).

—Given the already higher usage rates and strong intention to use
among non-users who are younger and have higher levels of ed-
ucation, it is expected that existing digital inequalities in Switzer-
land will be further exacerbated in the future due to the use of
generative AL

—Younger and highly educated Swiss internet users also feel more
comfortable using Al, perceive these tools as more useful, and are
more optimistic about their impact on our lives.

Use of Al tools still mostly experimental (,to see how good they
are”)

—Swiss internet users’ most frequently mentioned purpose of Al-
tool use is to see how good they are (54%). 38% of users further
mentioned that they use them to process or simplify long texts, to
solve school- or work-related problems, or to learn new things.

-3 in 10 (30%) use them for entertainment and 2 in 10 (19%) report
using Al tools to create information that they should create them-
selves.

—Swiss Al-tool users feel relatively comfortable using these services
although they have only been available for 1%z years and are quite
opaque to users. About a third (32%) feel very comfortable, and



40% feel somewhat comfortable. This sentiment is remarkably
similar across all sociodemographic groups.

— Almost half (48%) of the users of Al tools have found them useful
(35%) or very useful (13%).

Early signs of saturation; Al tools generating incorrect information
is the most important reason for non-use

—A certain level of saturation has been reached in the adoption of
Al tools: 77% of current non-users think it is (very) unlikely that
they will start using Al tools in the next six months.

—The most prevalent reason for non-use was that , generative Al of-
ten produces incorrect information” (m = 4.01). An almost as im-
portant reason was that Al technologies have little to do with the
respondents’ daily lives (m = 3.93).

Trade-off: High privacy concerns alongside high expectations for
increased efficiency through Al

—Internet users in Switzerland mostly believe that Al can be used to
monitor people's private lives (m = 3.86).

— At the same time, the Swiss people believe that Al will help us
complete tasks more efficiently (m = 3.42).

—Younger people and men are more optimistic about the impact of
generative Al on our lives.

Half are skeptical about children's use of AI, while AI users, young
people, and men view it more positively

—Half (54%) of Swiss internet users aged 16 and over believe that
children should not have access to Al tools. A third believe that
they should (33%), and 13% are undecided.

—Younger people and men are more favorable towards children us-
ing Al tools.

—The main reasons for rejecting children's use of Al are its impact
on their learning ability and critical thinking.

—Supporters primarily expect it to foster greater interest in new
technologies and provide access to additional resources for chil-
dren.

Divided opinions on the regulation of Al tools

— A third (34%) believe that it is possible to regulate Al tools, while
22% say no.

— A quarter (24%) think it is too soon to know what needs to be reg-
ulated and that we should wait. A fifth (19%) are unsure or do not
know.

—Younger people are more optimistic about the possibility to regu-
late Al tools than their older counterparts.



Switzerland leads the Czech Republic and Macao in awareness and
use of Al tools

—Compared to almost all (98%) Swiss internet users knowing of Al
tools, awareness of these technologies is somewhat lower in the
Czech Republic (83%) and Macao (64%).

—Similarly, while half of Swiss internet users (54%) have used Al
tools, this proportion is lower in the Czech Republic (39%) and
Macao (27%).

—For knowledge and use of Al tools, similar sociodemographic pat-
terns are prevalent in all three countries.



1 Knowledge of Al Tools

The first section of this report is concerned with how much Swiss in-
ternet users know about Al tools such as ChatGPT or Google Gemini.

Figure 1: Knowledge of Al tools in Switzerland 2024

2%

m [ have never heard of
them
I don't know much
about them
69% m [ know a lot about them

Data basis: Swiss internet users 16+, N = 1"000.

—Almost everyone in Switzerland aged 16 and over who uses the
internet (98%) has already heard of these Al tools. However, more
than two thirds (69%) report not knowing much about them. 29%
say that they know a lot about them.

—This question about knowledge of Al tools was part of the World
Internet Project — Switzerland survey 2023 (Latzer et al., 2023b). In
2023, 79% of Swiss internet users knew of Al tools (vs. 2024: 98%).

—Knowledge of Al tools has increased since 2023 and has reached
almost every Swiss internet user.

Knowledge of Al tools is higher in Switzerland compared to other
countries:

—In the Czech Republic, the knowledge of Al tools is lower: while
17% have never heard of them, 69% don’t know much and 14%
know a lot about them.

—In Macao, 64% of internet users are aware of Al tools.

The knowledge of these services among Swiss internet users strongly
differs with age:

Nearly all (98%) Swiss inter-
net users know of Al tools
1V years after their public
launch
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Figure 2: Knowledge of Al tools by age groups in Switzerland 2024
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Data basis: Swiss internet users 16+, N =1'000. Deviations from 100% in the totals are due to rounding
differences and the omission of the «don't know» category (<4%).

—Across all age groups, almost everyone (95-100%) has heard of Al

tools.

—When it comes to whether people report knowing little or much Knowledge of Al tools
about these tools, there are very pronounced differences between much higher in younger age
the age groups: In the youngest group, all of the respondents groups

(100%) have heard of Al tools, and a majority (61%) reported
knowing a lot about them. With increasing age, the proportion of
those who report not knowing much about them increases, and
those who say that they know a lot are fewer in the older groups.

— While the majority (61%) of the youngest group report knowing a
lot about Al tools, this proportion is almost ten times smaller in
the oldest group: only 7% of those aged 70 and over report having
much knowledge about these tools.

Differences in the knowledge of these tools with regard to education
are also apparent:



Generative Artificial Intelligence Tools: Knowledge, Use and Attitudes in Switzerland

12

Figure 3: Knowledge of Al tools by educational attainment in Switzerland
2024
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Data basis: Swiss internet users 16+, N =1'000. Deviations from 100% in the totals are due to rounding
differences and the omission of the «don't know» category (<3%).

—When it comes to differences based on the respondents’ levels of
educational attainment, those with a high level of educational at-
tainment are double as likely to know a lot about Al tools (41%)
than those with low (22%) or medium (18%) levels of education.

- Among people with low (73%) or medium (77%) education levels,
the proportion of those who know little about Al tools is higher
than among those with higher education (58%).

There are some gender differences in the knowledge of Al tools:

—Men report knowing a lot about these tools (34%) more often than
women (23%).

Use of Al tools follows similar societal patterns in other countries:
—Regarding gender, age, and education, the same patterns are pre-
sent in the Czech internet-user population.

—InMacao, younger people and students are Al-tool users more fre-
quently.

Highly educated individu-
als are twice as likely to rate
their knowledge of Al tools

as high
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2 Usage Patterns of Al Tools

In addition to the knowledge of these tools, this report assesses their
adoption in the Swiss internet-user population. This section is con-
cerned with who uses Al tools, what they use them for, how useful
they perceive them to be, and how comfortable they feel using them.

2.1 Use of Al Tools

We asked all respondents to what extent they had already used tools
with generative Al such as ChatGPT or Google Gemini.

Figure 4: Use of Al tools in Switzerland 2024

m [ have never used
them
I have tried them a
couple of times

m [ have used them often

Data basis: Swiss internet users 16+, N =1"000.

—Half of Swiss internet users (54%) have used Al tools. While over
a third (35%) have tried them a couple of times, a fifth (19%) have
used them often.

—46% of Swiss internet users have never used Al tools.

Given that these Al tools have only been available to the wider public
since November 2022, their user shares have undergone a remarkable
evolution:

Every other (54%) Swiss in-
ternet user has adopted Al
tools
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Figure 5: Evolution of the use of Al tools in Switzerland (2023-2024)
60% 54%
50%

4000 37%

30%

Percent

20%
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0%
Nov 22 June 2023 June 2024

Data basis: Swiss internet users 16+, N = 1"000.

—Before November 2022, the tools with generative Al that this re-
port refers to were not available to the general public.

—In June 2023, more than a third of Swiss internet users (37%) were
already using such Al tools.

—This share has increased by nearly 50% a year later: Now, one in
two internet users (54%) in Switzerland uses these tools.

As was the case for the knowledge of Al tools, their use is more com-
mon in Switzerland compared to other countries:

—In the Czech Republic, the proportion of those who have never
used them is higher (61%) and those who use them often are fewer
(7%).

—In Macao, Al tools are much less widespread: only 27% of internet
users use them.

The age patterns for the use of Al tools among Swiss internet users
are also similar to those concerning the knowledge of them:

Al-tool use has reached half
the internet-user population
in less than two years
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Figure 6: Use of Al tools by age groups in Switzerland 2024
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Data basis: Swiss internet users 16+, N'=1'000. Deviations from 100% in the totals are due to rounding
differences and the omission of the «don't know» category (<5%).

—Younger people use Al tools much more often in Switzerland. In

the youngest age group, almost everyone (93%) has tried Al tools,
and 43% even use them often.

—In the oldest group, only 8% seem to have adopted Al tools into

their everyday lives while almost three quarters (72%) have never
used them.

There are some gender differences in the use of Al tools:
—While half of the female respondents (49%) have already used Al
tools, the proportion is higher among men (61%).

—Men also report having used Al tools often slightly more fre-
quently (22%) than women (16%).

There are also notable differences regarding different levels of educa-
tional attainment:

Almost four times as many
users in the youngest (93%)
vs. oldest (24%) age group
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Figure 7: Use of Al tools by educational attainment in Switzerland 2024

1007 0%
32%

14%
e 60%
g 41%
& 40%
- .
0%
low medium high

Education
B Users: have used often ® Users: have tried a couple of times® Nonusers

Data basis: Swiss internet users 16+, N'=1'000. Deviations from 100% in the totals are due to rounding
differences and the omission of the «don't know» category (<3%).

—With increasing levels of educational attainment, the usage pro-
portion rises (low: 37%, medium: 42%, high: 70%). As a result, the
proportion of non-users among the highly educated (31%) is only
half as large as among those with a low level of educational attain-
ment (60%).

—Those with a high level of educational attainment use Al tools
much more often than those with low or medium levels of educa-
tional attainment.

The usage patterns for Al tools also appear to be similar to those of
social media:

— A majority of those who never use social media have never used
Al tools (57%).

—Among those who use social media multiple times a day to mul-
tiple times an hour, 23-29% have already used Al tools.

—Meanwhile this proportion is only 2% for those who do not use
social media.

2.2 Use Purposes of Al Tools

We asked the 536 Al-tool users in our sample what purposes they use
these tools for. Multiple responses were possible.

Al-tool adoption follows
similar societal patterns to
social media
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Figure 8: Use purposes of Al tools in Switzerland 2024
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Data basis: Swiss users of Al-tools 16+, N =536.

—Swiss internet users most frequently use Al tools to see how good
they are (54%). This suggests that half of the Swiss Al-tool users
are still exploring meaningful use cases and are driven by curios-
ity in their usage.

—38% of users further mentioned that they used them to process or
simplify long texts, to solve school- or work-related problems, or
to learn new things.

-3 1in 10 (30%) use them for entertainment and 2 in 10 (19%) report
using Al tools to create information that they should create them-
selves.

2.3 Comfort with Using AI Tools

Al tools are still very novel and are different from hitherto existing
digital services in many ways. This section is therefore concerned
with how comfortable Swiss Al-tool users feel when using these ap-
plications.

Seeing how good Al tools
are is the most common use

purpose
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Figure 9: Comfort with using Al tools in Switzerland 2024
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Data basis: Swiss users of Al tools 16+, N = 536.

—Swiss users of Al tools seem to feel comfortable using these ser-
vices. About one third (32%) feel very comfortable, and 40% feel
somewhat comfortable.

—Given the opacity and recent market launch of these services,
these are remarkably high figures.

—A small minority (8%) states that they do not feel comfortable at
all. A fifth (20%) reports that they have not used the tools enough
to be able to answer the question.

—The most-chosen answer category (40%) was ,,somewhat comfort-
able”.

Although there were stark age differences when it comes to the
knowledge and usage of Al tools, the age differences when it comes
to how comfortable people are with Al tools are not as pronounced:

Figure 10: Comfort with using Al tools by age groups in Switzerland 2024
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Dealing with Al tools: Three
quarters (72%) feel at least
somewhat comfortable
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Data basis: Swiss users of Al tools 16+, N = 536. Deviations from 100% in the totals are due to rounding
differences and the omission of the «don't know» category (<4%).

—In the older age groups, where people have used Al tools less fre-
quently, respondents are more likely to indicate that they have not
used these services enough to answer the question.

—No clear pattern emerges regarding age differences otherwise.

—Roughly a quarter to a third of the respondents in each age group
feels very comfortable with using Al tools.

Differences in comfort using Al tools were even less pronounced
among Swiss internet users with different levels of educational attain-

ment:

Figure 11: Comfort with using Al tools by educational attainment in Swit-
zerland 2024
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Data basis: Swiss users of Al tools 16+, N = 536. Deviations from 100% in the totals are due to rounding
differences and the omission of the «don't know» category (<3%).

—When it comes to how comfortable participants are with Al tools,
those with low levels of educational attainment are more likely to
not feel comfortable at all (19%) compared to those with medium
or high levels of education (7%).

—In all other categories, there are little meaningful differences be-
tween groups with different levels of educational attainment.

2.4 Usefulness of Al tools

The users of Al tools assessed how useful they have found them to be
so far. We asked this on a scale from 1 = ,not useful at all” to 5=, very
useful”.

Discomfort in using Al is
twice as common among us-
ers with low or medium lev-
els of educational attain-
ment (vs. high)
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Figure 12: Usefulness of Al tools in Switzerland 2024
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Data basis: Swiss users of Al tools 16+, N =536. Deviations from 100% in the totals are due to rounding
differences and the omission of the «don't know» category (<3%).

—Almost half (48%) of the users of Al tools in Switzerland have
found them useful (35%) or very useful (13%). A quarter (26%) is
neutral and another quarter (25%) finds them to be not useful (14%)
or not useful at all (11%).

—In the Czech Republic, where fewer people use Al tools than in
Switzerland, their usefulness is rated higher: 71% of users find

them (very) useful.

The sociodemographic differences in perceived usefulness of Al tools
among users are small in Switzerland:

Figure 13: Usefulness of Al tools by age groups in Switzerland 2024
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Data basis: Swiss users of Al tools 16+, N =536.

—Younger people perceive Al tools to be more useful than older
people.

—With increasing age, the perceived helpfulness of Al tools declines.

Al tools are useful for half
(48%) of their users

Al tools are more useful for
younger vs. older users
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Between men and women, there is no significant difference in how
useful they perceive Al tools to be:

—Men (m = 3.28) and women (m = 3.34) perceive Al tools as almost
equally useful.

For different levels of educational attainment, the differences were
small:

—Swiss internet users with low levels of educational attainment per-
ceive Al tools as slightly less useful (m = 3.18) compared to those
with medium (m = 3.33) or high (m = 3.30) levels of education.

21
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3 Non-Users: Reasons and Intention to Use

While virtually everyone in Switzerland aged 16 and above has heard
of Al applications, almost half of the population (46%) still has not
used them. This section focuses on their reasons for not having used
Al tools so far and their likelihood of becoming adopters of this novel
type of online service in the next six months.

3.1 Reasons for Non-Use

We asked the 464 non-users of Al tools to what extent the following
reasons contribute to their non-use. To measure this, we asked them
to what extent they agree with the following statements (1 =, do not
agree at all”; 5 = ,,completely agree”).

Figure 14: Reasons for non-use of Al tools in Switzerland 2024
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Data basis: Swiss Al-tool non-users 16+, N = 464.

—The most prevalent reason for non-use is that generative Al often
produces incorrect information (m = 4.01).

—An almost as important reason is that Al technologies have little
to do with the respondents’ daily lives (m = 3.93).

—Swiss non-users of Al tools also seem worried about how these
services use their personal data (m = 3.84) or are not interested in
them (m = 3.75).

—We found slightly lower agreement to the statements , I do not
have much benefit from it” (m = 3.49) and ,,I do not have time” (m
=3.35).

—The statement ,,I am generally reluctant to try new technologies”
received the least agreement (m = 2.90).

Strong concerns about incor-
rect information among
non-users
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In comparison to the Czech Republic, differences emerge:

—In the Czech Republic, the most prevalent reasons for non-use
were that Al tools have little to do with people’s lives and that they
do not have enough information about them or find them difficult
to use.

—Concerns about generative Al producing incorrect information
were much less widespread.

There are some differences between the Swiss non-users in different
sociodemographic groups when it comes to their reasons for not us-
ing Al tools:

—Women agreed more strongly to all of the mentioned reasons for
not using Al tools than men.

—When it comes to age differences, the youngest (16-29) showed
the strongest agreement to the statement that they are not inter-
ested in Al tools.

—Younger people said more often that they are generally hesitant to
try new technologies and were least concerned about Al tools” use
of their personal data.

—Older people reported higher agreement with Al tools having lit-
tle to do with their daily lives and not having enough time to use
them.

—Middle-aged people (30-59) believe more strongly that they could
not benefit much from using Al tools compared to their younger
and older counterparts.

There are also some differences between non-users with different lev-
els of educational attainment:

—The non-users with low levels of educational attainment believe
more strongly that they could not benefit from using Al tools and
that they do not have much to do with their daily lives than those
with medium or high levels of education.

—They also report being less interested in this technology and more
concerned about them generating incorrect information.

3.2 Intention to Use AI Tools in the Future

Since Al tools had been on the market for only a year and a half at the
time of the survey, current non-users were asked how likely it is that
they will use such tools in the next six months.

Cross-country comparison
shows that Swiss non-users
are more concerned about
misinformation from gener-
ative Al
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Figure 15: Intention to use Al tools in the next six months among non-users
in Switzerland 2024
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Data basis: Swiss Al-tool non-users 16+, N = 464.

— Almost half of the current non-users (47%) think that it is very un-
likely that they will use these tools in the next six months. An ad-
ditional 30% think that them becoming users is unlikely.

—Opverall, three quarters (77%) of those who have not yet tried these
services are unlikely to become users in the next six months.

—In the Czech Republic, it appears that the diffusion of Al tools is
at an earlier stage: two thirds (66%) of current non-users think that
it is somewhat or very likely that they will use Al in the next six

months.

Figure 16: Intention to use Al tools in the next six months among non-users
by age groups in Switzerland 2024
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Data basis: Swiss Al-tool non-users 16+, N = 464.

Signs of saturation in the
adoption of Al tools in Swit-
zerland, but not in the
Czech Republic
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—When it comes to differences between age groups, the 30-39-year-
old non-users think it is the most likely that they will use Al tools
in the future, although their mean is also below the scale middle.

—The age differences regarding the intention to use Al tools in the
next six months are small. Since usage rates are significantly
higher in younger age groups (see Figure 6) and there is a similar
intention to use among non-users across all groups, it can be as-
sumed that age differences in Al usage in Switzerland will likely
increase in the future.

For gender and education, the results were the following;:

—The mean response was very similar among male (m = 1.90) and
female (m = 1.83) current non-users.

—The highly-educated (m = 2.09) non-users perceive it as slightly
more likely that they will use Al tools in the coming half year than
those with a medium (m = 1.93) or low (m = 1.86) level of educa-
tional attainment, but the differences are very small.

—Similarly, existing differences in terms of education and gender
are unlikely to level out in the near future and could even intensify
(especially between educational groups).

A closer look at the current non-users shows that they have primarily
not integrated Al tools into their everyday internet use because they
are concerned about misinformation or because these services simply
have little relevance to their daily lives. Swiss non-users of Al tools
also seem relatively firm in their decision: their intention to use them
in the next six months is low.

25
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4 Attitudes on Al Tools

With the spread of Al tools, the Swiss internet-user population has
formed some opinions about these technologies. Specifically, this re-
port explores their attitudes on the impact of Al tools on our lives and
on allowing access to Al tools for children.

4.1 Impact of AI Tools on our Lives

We were first interested in people’s attitudes when it comes to the
impact of Al tools on our lives. We asked the respondents to what
extent they agree to the following statements, encompassing poten-
tial positive as well as negative effects of these technologies (1 = ,,do
not agree at all”; 5 = ,,completely agree”).

Figure 17: Attitudes on the impact of Al tools on our lives in Switzerland
2024
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Data basis: Swiss internet users 16+, N = 1'000.

—The agreement to the statement that Al can be used to monitor
people’s private lives was the highest (m = 3.86).

—Swiss respondents also believe that Al will help us become more
efficient in getting things done (m = 3.42).

—The fear of Al causing massive unemployment was at the scale
middle (m = 3.08).

—The Swiss respondents are also neutral, on average, towards the
statement that Al will make life better (m = 3.03).

— At the same time, Swiss internet users largely do not appear to
think that Al is overhyped (m =2.79)

—People in Switzerland generally also do not strongly believe that
Al could mean the end of humankind (m = 2.46).

Internet users of different ages differ in their attitudes:

High privacy concerns sur-
rounding Al tools, but also
high expectations for in-
creased efficiency
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Figure 18: Attitudes on the impact of Al tools on our lives by age groups in
Switzerland 2024
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Data basis: Swiss internet users 16+, N = 1'000.

—Opverall, younger people hold more positive and optimistic atti- Younger people are more

tudes towards the influence of Al tools on our lives. Younger re- likely to believe in the posi-
spondents believe more strongly that Al tools will make life better tive impact of generative Al
compared to their older counterparts. on our lives

—They also significantly differ in their assessment that Al tools will
help us do our jobs more efficiently: m = 3.80 (age 16-29) vs. m =
3.18-3.42 (other age groups).

—Fears of Al meaning the end of humankind rise steadily with in-
creasing age. A very similar pattern emerges for the assessment
that Al tools are overhyped.

—When it comes to Al tools leading to massive unemployment or
being used to monitor people’s lives, those aged 16-39 hold sig-
nificantly more positive views compared to those aged 40 and
over.

Men seem slightly more optimistic than women in their assessment Men are somewhat more op-
of Al tools” impact on our lives: timistic about Al tools than
women
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—Men are more likely to believe that Al tools will improve life and
help us complete tasks more efficiently. At the same time, they are
less likely to think that AI will lead to massive unemployment or
that Al is overrated.

—However, men are also more concerned about Al tools” effects on
people’s privacy.

Comparing Swiss internet users’ attitudes towards the impact of Al
tools on our lives to the results from the Czech Republic, it becomes
apparent that they follow similar patterns:

—In the Czech Republic, younger people, those with a higher level
of education and those who use them more often are more opti-
mistic about their impact on our lives.

In addition to sociodemographic differences, two of the negative at-
titudes considered among Swiss internet users correlate with their
own employment situation and personal optimism in this area:

—The more worried the respondents are about losing their job in the
next year, the more often they believe that Al tools could mean the
end of humankind.

—Those who are worried about losing their job in the next year also
think that Al could lead to massive unemployment more often.

4.2 Access to Al Tools for Children

Due to use purposes such as generating text, solving exercises, or
summarizing complicated text, along with concerns about negative
effects, there has been a debate about whether and to what extent
children should be allowed to use Al tools. Therefore, participants
were asked if they support the use of these tools by children.

Figure 19: Attitudes on allowing children access to Al tools in Switzerland
2024
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Data basis: Swiss internet users 16+, N =1'000.
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—Half (54%) of Swiss internet users believe that children should not Half of Swiss internet users

have access to Al tools. (54%) want to ban Al tools
—One third (33%) believe that children should be allowed to use for kids, athir.d (33%) are in
them, and 13% are undecided. favor of allowing use

Men and women strongly differ in their opinion on whether children
should have access to Al tools:

Figure 20: Attitudes on allowing children access to Al tools by gender in

Switzerland 2024
o -
80%
-té 60%
o H Do not know
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Gender

Data basis: Swiss internet users 16+, N'=1'000. Deviations from 100% in the totals are due to rounding
differences.

—While equal proportions of men are in favor (41%) and against it Women are more skeptical
(44%), almost two thirds (64%) of women do not think that chil- toward children using Al
dren should use Al tools. tools

—Only 26% of female respondents are in favor of children’s Al use.

There are also stark differences when it comes to attitudes about chil-
dren’s Al-tool use between age groups:
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Figure 21: Attitudes on allowing children access to Al tools by age groups
in Switzerland 2024
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Data basis: Swiss internet users 16+, N = 1'000.

—Middle-aged respondents between 30 and 69 have relatively sim-
ilar agreement shares.

—30-39-year-olds are the most undecided demographic: a quarter
(24%) say that they do not know whether children should be al-
lowed to use Al tools or not.

—Younger people are significantly more positive towards the idea
of children using Al tools: half of them (54%) think that children
should have access to Al tools.

—The oldest group differs from the rest of the population in that two
thirds (66%) think that children should be denied access to Al tools.

There are big differences between users and non-users of Al tools
when it comes to their opinions about whether children should have
access to these tools:

30
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Figure 22: Attitudes on allowing children access to Al tools by use of Al
tools in Switzerland 2024
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Data basis: Swiss internet users 16+, N = 1'000.

—Nearly three quarters of those who have never used Al tools (72%)
believe that children should be denied access to Al tools.

—However, this proportion is significantly lower among those who
have used Al tools a few times (47%) or use them frequently (24%).

People have similar views on whether children should have access to
social media and on whether they should be allowed to use Al tools:

—Those who agree that children should be kept away from social
media as long as possible think that they also should not be
granted access to Al tools (56-68%) double as often compared to
those who do not share this negative attitude towards social me-
dia for children (34-35%).

Comparing the Swiss and the Czech Republic’s results, the following
differences are apparent:

—In the Czech Republic, internet users are slightly more opposed to
allowing children to use Al tools (yes: 25%, no 58%, don’t know
17%).

—The same social patterns are prevalent in the Czech population as
in Switzerland: men, younger people, people with higher levels of
educational attainment, and Al users are more in favor of children
using Al tools.

The following sections explore the reasons behind people’s opinions
on whether children should have access to Al tools, starting with
those who are in favor of it. We asked the 330 respondents who were
in favor of children having access to Al tools whether the following

reasons contributed to their opinion; multiple responses were possi-
ble.

Al-tool users are much more
favorable of allowing chil-
dren to use them
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Figure 23: Reasons for allowing children access to Al tools in Switzerland

2024
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Data basis: Swiss internet users who are in favor of giving children access to Al tools 16+, N =330.

—The two reasons that the majority agreed to were that using Al
tools gets children more interested in new technologies (62%) and

easy access to more online

resources (56%).

—About four in ten (38%) thought that children should be able to

Sparking interest in new
technologies and access to
online resources as most im-
portant reasons for allowing
children use of Al tools

use Al because it helps them with their school work.

—One fourth (25%) think that the benefit is that children can get in-
stant feedback and results.

Those who said that children should not be allowed to use Al tools
(N = 538) were also asked about the reasons for their hesitance:

Figure 24: Reasons for not allowing children access to Al tools in Switzer-
land
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Data basis: Swiss internet users who are against giving children access to Al tools 16+, N =538.
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—The most commonly mentioned reasons were that it negatively af-
fects their ability to learn (76%) and that it has a negative impact
on their critical thinking (70%).

—Six in ten also believe that using Al tools makes children more de-
pendent on technology (64%).

—Opver four in ten believe that children should not be allowed to use
Al tools because using them takes away the fun part of problem-
solving (47%) and that generative Al often produces incorrect in-
formation (41%).

Skeptics of children’s Al-
tool use most concerned
about effects on their ability
to learn and critical thinking
skills
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5 Regulation of AI Tools

Media coverage on Al tools has strongly focused on possible negative
outcomes and, therefore, the regulation of these services is heavily
discussed. We asked the respondents about their opinion on the pos-
sibility of regulating Al tools.

Figure 25: Attitudes on regulation of Al tools in Switzerland 2024
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Data basis: Swiss internet users 16+, N'=1'000. Deviations from 100% in the totals are due to rounding
differences.

— A third (34%) believe that it is possible to regulate Al tools, while
22% say no. A quarter (24%) thinks it is too soon to know what
needs to be regulated and that we should wait.

—16% are unsure and 3% said that they do not know.

The following differences emerge in comparison between countries:

—In the Czech Republic, 23% believe that it is possible to regulate
Al, while 10% do not.

—It is apparent that the Czech population has formed their opinion
on this matter even less than the Swiss, since 31% say that they are
not sure and 35% think that it is too early to know what needs to
be regulated.

Men and women slightly differ in their opinions on the possibility of
Al-tool regulation:

—While men believe that Al tools can be regulated (38%) slightly
more often than women (31%), the same proportion of both gen-
ders (22%) say no.

—More men think that it is too soon to know what needs to be reg-
ulated (28%) than women (21%).

One third (34%) of Swiss in-
ternet users believe in the
possibility of Al regulation
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—The results reveal that women are unsure or do not know (25%)
more often than men (12%).

The differences between age groups are more pronounced:

Figure 26: Attitudes on regulation of Al tools by age groups in Switzerland
2024

50%

40% 36%
= 30%
§ 24%
E 10,

=C=—=

12% —— 4\‘11%
10%
0%
16-29 30-39 40-49 50-59 60-69 70+
Age
Yes
=@=N0

=8=]t is to soon to know what should be regulated. We should wait
—e—] am unsure
Do not know

Data basis: Swiss internet users 16+, N = 1"000.

—Younger people are more optimistic about the possibility to regu-
late Al tools than older people. While 41% of the 16-29-year-olds
say yes, this proportion is only at 26% in the oldest group.

-50- to 59-year-old internet users believe that Al tools cannot be
regulated most often, while the sentiment that it is too soon to
know what should be regulated rises with increasing age.

In addition to sociodemographic characteristics, other variables also
correlate with Swiss internet users’ opinions on the possibility of reg-
ulating Al tools:

—Those who believe that one can rely on the government and the
parliament believe that Al tools can be regulated (37%) more often
than those who do not (29%).

Those who believe that Al tools cannot be regulated (N = 220) were
further asked about their reasons for this opinion.

Younger people are more
optimistic about Al-tool reg-
ulation
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Figure 27: Reasons for believing that Al tools cannot be regulated in Swit-
zerland 2024
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Data basis: Swiss internet users who believe that AI tools cannot be regulated 16+, N = 220.

— Agreement to all of the reasons was high or very high. The most-
mentioned reason was that there will always be bad actors who
do not want to be regulated (m = 4.60).

—People also believed that concurring countries (m = 4.33) or com-
panies (m = 4.23) will never agree to be regulated.

—There was also strong agreement to the statement that it is already

too late, and that the technology is already out there and cannot
be contained (m = 4.10).
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Method

This study is based on an online survey of Swiss internet users. Inter-
net usage in Switzerland has reached nearly the entire population.
According to the Federal Statistical Office, 97% of the Swiss popula-
tion used the internet in 2023 (BFS, 2023). The sample of 1’000 indi-
viduals is representative of Swiss internet users aged 16 and older.
The data used for this report was collected as part of the “Wie geht’s
Schweiz?” survey by the Swiss public broadcasting association (SRG),
conducted by gfs.bern, which covers all aspects of life in Switzerland
(well-being, finances, relationships, work, politics, etc.). Participants
were recruited from an existing online panel.

The data was collected in May and June 2024. The survey was fielded
in all four official languages of Switzerland: German, French, Italian,
and Rhaeto-Romanic. Average response time was 14 minutes. With
the number of respondents, a maximum confidence interval of + 3.1
percentage points is achieved at a 95% confidence level.

Online survey in absolute numbers:

N (%) weighted
Gender Female 505 (50.5%)
Male 491 (49.1%)
Diverse! 4 (0.4%)
Age 16-29 167 (16.7%)
30-49 268 (26.8%)
50-69 433 (43.3%)
70+ 133 (13.3%)
Education level Low 69 (6.9%)
Medium 487 (48.7%)
High 443 (44.3%)
Total 17000

1 Since the number of respondents who identified as non-binary was very small in the sample, we
excluded these 4 individuals from all gender-comparative analyses, as we cannot make statisti-
cally meaningful statements for this population group based on our data.

Representative survey of
Swiss internet users (97% of
the population)

Data collection: May and
June 2024
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